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expertise in bioactives and senolytic science, 
which have already revolutionised the skin 
care market with our seven-time award 
winning ETERWELL™ YOUTH, to develop 
a groundbreaking hair care solution called 
ETERWELL™ HAIR. It is our state-of-the-art 
innovation for hair longevity powered by 
senolytic science. It is also the first solution 
tested on hair follicles for senescent cells, 
using an exclusive, proprietary model 
developed by dsm-firmenich. This direct 
targeting reduces senescent follicle cells by 
more than 50%, while also giving healthy 
cells a boost. As a result, 70% of participants 
experienced improved hair density or growth 
using formulations based on ETERWELL™ 

HAIR, with an average 5% higher hair 
density over five months. The results speak for 
themselves. ETERWELL™ HAIR also provides 
formulators with a sustainable solution. It is 
made with 100% natural bioactives (as per 
ISO 16128) from the alpine blue flax plant – 

sourced organically and ethically, and fully 
traceable. ETERWELL™ HAIR is more than a 
treatment – it is a time-reset ritual for resilient, 
radiant hair at every age. Through science we 
demonstrate that well-ageing definitely starts 
at the root!
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Francois Jancloes, EMEA Vice-President Beauty & Care  
at dsm-firmenich, shares the most remarkable innovations  
in skin, sun, and hair care

FROM WELL-AGEING TO 
NEXT-GEN SUN CARE

dsm-firmenich Perfumery & Beauty 
recently gave its Beauty & Care business a 
makeover – one that reflects its position as 
a house of science bringing cutting-edge 
innovation to the beauty world.

For dsm-firmenich, science is not only a 
way to power progress, but also to connect 
with ourselves, each other, and our greater 
purpose. “With this belief in mind, the Beauty 
& Care business has committed to helping 
brands enhance their scientific relevance  
for consumers. From green chemistry to  
well-ageing and next-generation sun 
protection, its innovations use science to 
combine essential, desirable, and sustainable 
solutions for today’s consumers,” says 
Francois Jancloes, EMEA Vice-President for 
Beauty & Care. Here, he explains more about 
the Beauty & Care business.

Can you explain more about the  
well-ageing innovation from 
Beauty & Care, created under green 
chemistry science?
Consumers are shifting from anti-ageing to 
well-ageing, focusing on healthspan over 
lifespan and collagen is well known as a key 
ingredient for maintaining vitality, mobility, 
and skin health.

To meet this need, we developed  
SYN®-COLL CB — a next generation  
collagen innovation. It consists of a natural-
origin tripeptide– which mimics the body’s 
own way of producing collagen and 
protecting it from UV-induced degradation. 
The result is firmer and smoother skin. The 
ingredient can even be age-personalised  
for lifelong skin health.

SYN®-COLL CB is sustainable, as it is 
made of 99.9% natural ingredients as per 

ISO 16128 and it is manufactured with 100% 
renewable energy, using green chemistry 
principles that reduce the number of steps 
needed. This gives its production a very low 
carbon footprint.

To visualise the benefits of SYN®-COLL CB, 
we utilise our advanced digital skin-mapping 
technology. This spectacular AI-powered 
tool offers consumers customised skin 
analysis and diagnostic based on key skin 
indicators such as hydration, barrier function, 
skin surface pH, and sebum production. 
This allows us to assess different skin types 
in response to various skin care solutions. It 
is one of our digital innovations, reflecting 
our commitment to shaping the future of the 
beauty industry together with our customers, 
through big data and cutting edge 
advancements in artificial intelligence.

Sun care is also a key component of 
well-ageing and overall skin and hair 
health. Could you tell us about the 
latest advancements in sun protection 
from dsm-firmenich?
There is a shift from consumers viewing 
sunscreen as a seasonal product to embracing 
it as a core part of their daily skin care ritual 
and just as sunscreen preserves youthful 

skin, UV protection is now also being seen 
as key to long term hair health — preventing 
brittleness, dullness, and breakage. In light of 
this, we are pleased to launch:

PARSOL® SLX which is the first ever film 
forming polymeric UVB filter providing 
maximum protection with an elevated 
sensorial experience for sun, skin and 
hair care. It demonstrated in-vivo up to 
50% boosting effect when combined with 
pigmentary UV filters. On average, 3% less of 
it is needed than with a typical filter, enabling 
more sustainable sun care formulations 
that are less oily even at higher SPFs. For 
comparison, a SPF 50 sunscreen using 
PARSOL® SLX might feel more like a typical 
SPF 30 sunscreen.

It also offers a very pleasant feeling as its 
polymeric structure forms a uniform, thin film 
that follows the skin’s natural texture. So it 
spreads easily, absorbs quickly, and leaves 
the skin smooth without any extra sensory 
enhancers. It’s also certified microbiome 
friendly, for skin that’s healthy in more ways 
than one. Finally, PARSOL®SLX provides an 
outstanding colour retention: up to 30% for 
permanently red coloured hair.

How can formulators ensure that 
they are getting the full benefit of 
PARSOL® SLX, or other UV filters?
For this exact reason, we developed our 
new SUNSCREEN OPTIMIZER™. Powered 
by AI, this new tool empowers formulators 
to create high performance sun care 
according to multiple parameters such as 
the latest sustainability regulatory standards, 
formulation cost target and more.

For example, its algorithm calculates an 
Eco UV Score based on sustainability criteria 
including persistency, bioaccumulation, 
toxicity, and mobility of UV filters at the tip of 
your fingers. This really helps formulators to 
comply with complex evolving EU regulations. 
The tool also benchmarks formulations 
against market-launched products, providing 
formulators with a clear competitive edge.

Turning to hair care, what can you 
share about your brand-new senolytic 
science innovation?
As consumers embrace well ageing as a 
proactive, science-forward lifestyle, there’s 
growing fascination with senolytics – 
ingredients that target ageing at the cellular 
level – and their potential to extend hair 
vitality by clearing out ‘zombie’ cells and 
activating cellular regeneration. 

We brought our extensive in-house 
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