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dsm-firmenich:
Innovators in health, nutrition and beauty

We bring progress to life We are a Category of One

Nutrition Health Beauty

Desirable

XN

Sustainable

Fueled and backed by science
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There is a growing market and demand for what we do

Increasing focus on ) 5 O%

Lifespan vitality

Of global consumers attribute high importance to a healthy,
natural & clean diet, influencing the Nutrition space

Growing awareness for ) 5 O O/O

Preventative healthcare

Share of spend on preventative Health vs curing is expected to
increase from 20% today to 50% in the future

Rising expectations around Q 73%

Well-being

Demand for Fragrances & Beauty accelerating, with higher spend
amongst younger generation — 73% of consumers saying scent is
a purchase driver

Taste, Texture & Health

The combination of our capabilities and these macro trends is building a better business and driving sustainable returns.
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Our Sustainability program

Business Unit
translation

We bring
progress to life

Our sustainability program
People. Planet. Progress

Our focus areas

People People & Planet Planet
Promote human @ Design @ Accelerate
rights and needs sustainable climate action
products
Fuel healthy Safeguard nature
lives @ Foster a @ and biodiversity
responsible
Nurture value chain Conserve our
wellbeing @ planet’s resources
Our targets
by 2030

<5%
100%

Safety TRIR all No gender pay gap o Soo00 16 2 —
’ Pay a living wage 100% P p

1
o
billion Key natural 90%
ingredients
people responsibly

: - sourced Water intensity Washable products Nature positive
Engagement Inclusion Reducing the (water stressed areas) biodegradable projects
micronutrient gap
Perfumery & Beauty Taste, Texture & Health Health, Nutrition & Care
Beyond wellbeing. Uniting delight Healthier. More delicious. Together elevating health

and care for positive impact Better for people and planet



Harnessing sustainability: a catalyst for business growth at dsm-firmenich

» Cementing our leadership position for the long term

‘ Grow-1 l
(tuned portfolio) Grow-2 Grow-3
~
Taste, Increasing focus on G o Bi
People Texture & 60% . S N J Biotechnology
Health Lifespan vitality Q_ /
Health Growing awareness for . Microbiome
y Nutrition e 25% Preventative
& Care healthcare .
Receptor biology &
Y*&s sensory sciences
R' 1 g ) i IR
”  Perfumery & 1SIng expectations
Beauty 15% around : .
Well-being Data science & Al

Maximize future potential < ‘
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