Chill Out

Stay vibrant. Stay sociall

In Europe, where over 40% of consumers frequently
experience fatigue, energy remains a top concern.! As energy
drinks evolve from nighttime pick-me-ups to all-day
companions, consumers, are seeking drinks that provide
sustained energy for social occasions and wellness goals.
With increasing competition in the market, innovation is key,
offering enhanced functionality, new moments of
consumption and new formats to meet these demands. Uerleeel T leeian
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Chill Out

Chill Out has been inspired by Hugo Spritz cocktail, perfect for
any social occasion and designed to fit the social vibe. Then,

we enrich it with lemon balm and ginseng, creating a caffeine-
free, low-sugar drink that keeps you energized and refreshed—
without the jitters. Ideal for socializers who thrive day and
night, it's the perfect companion to stay in the moment, no
matter the occasion.

Target audience

Perfect for socializers who thrive day and night.

Benefits

+ Contains Lemon balm and Ginseng

* Magnesium contributes to a reduction of tiredness
and fatigue and to normal psychological function

» Vitamins B3, B5, B6 contribute to normal energy-
yielding metabolism

+ Vitamin B5 contributes to normal mental Q
performance

* Low insugars

+ Caffeine free

Ingredients list

Water, sugar, acidifier: citric acid, natural flavors,
sweetener: steviol glycosides from stevia, preservative:
potassium sorbate, ginseng extract, lemon balm extract,
vitamins B3, B5 & B6.

Nutrition facts per 100 mL

EU-NRV
Energy 10 Kcal Vitamin B3 6%
Proteins Og Vitamin B5 6%
Fat Og Vitamin B6 6%
Sugars 2g Magnesium 6%

Sodium Og

Although diligent care has been used to ensure that the information provided herein is accurate, nothing contained herein can be construed to imply any representation or warranty for which we assume legal responsibility,
including without limitation any warranties as to the accuracy, currency or completeness of this information or of non-infringement of third party intellectual property rights. The content of this document is subject to change
without further notice. This document is non-controlled and will not be automatically replaced when changed. Please contact us for the latest version of this document or for further information. Since the user’s product
formulations, specific use applications and conditions of use are beyond our control, we make no warranty or representation regarding the results which may be obtained by the user. It shall be the responsibility of the user to
determine the suitability of our products for the user’s specific purposes and the legal status for the user's intended use of our products.

Our General Terms and Conditions of Sale (“GCS") apply to and are part of all our offers, agreements, sales, deliveries and all other dealings.
The applicability of any other terms and conditions is explicitly rejected and superseded by our GCS. The current version of our GCS is available
at https://www.dsm-firmenich.com/corporate/legal-privacy/t-cs.html, a hard copy of which will be forwarded upon your request.
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